














硕 士 学 位 论 文
海外涉华争议广告传播路径研究
（2007-2013）
Exploring the communication path of overseas
China-Involved controversial advertisings(2007-2013)
董荣娣
指导教师姓名： 王 晶 副 教 授
专 业 名 称 ： 新闻与传播
论文提交日期： 2015 年 3 月
论文答辩日期： 2015 年 5 月





































































































The purpose of this study is to discuss the overseas China-Involved controversial
advertisings. Using Lasswell’s 5W mode and descriptive case method, this paper aim
to examine what type of the overseas China-Involved controversial advertisings are;
who are the communicators of the overseas China-Involved controversial advertisings;
through which path these controversial advertisings spread to China domestic; how
the Chinese consumers react to these controversial advertisings and what the final
results are.
Findings: the communicators of these 8 overseas China-Involved controversial
advertisings are Chinese students studying abroad, Chinese overseas citizens and
journalists who live overseas and directly connect with the information from the
advertisings.These China-Involved advertisings including the content which insulted
China, involved in Tibet and other sensitive subjects are founded more controversial
by Chinese Mainland citizens.Under the interaction between network media and
traditional media,the controversial advertisings have seriously affected the advertising
company and forced the overseas advertisers to apologize, modify or even cancel the
advertising campaign in order to solve the problem.In the Internet age, the
advertisings which cause controversy in the third country and seriously harm to the
company not only appeared in China.This paper offers the references for the
advertisers and advertising companies to enhance the cultural sensitivity, avoid
negatively affecting the company or brand.
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